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Since the 1980s and 90s, the higher education marketization reform which 
originated in Britain and the United States has swiftly swept across the entire 
world. However, the theoretical basis of the world’s higher education 
marketization reform is rife with dispute and controversy. How to perceive and 
analyze these theoretical disputes? How to judge the pros and cons and the 
feasibility of the higher education marketization reform? This paper is based on 
the following theoretical hypothesis: the existence and development of 
universities as the basic units of higher education activities are attributable to 
their function, efficacy or value in meeting social needs, whereas the 
development or evolution of university function are supposed to have its historic 
tendency and intrinsic rules; thus, the assessment of the pros and cons and the 
feasibility of higher education marketization (market mechanism) should be 
based primarily on whether it complies with the historic tendency and intrinsic 
rules of the development or evolution of university functions.  
 
On the basis of this premise, this paper provides a review of the historic 
tendency of the development of university functions, as well as the theoretical 
literature and viewpoints on the relations among university behaviors, university 
functions and the market, and then argues that the contemporary higher 
education marketization reform is the institutional arrangement recourse of the 
interaction between the evolution of university functions and the diversification 
of the requesting entities of high education in the market economic environment. 
Therefore, the legitimate purpose of the higher education marketization reform 
should be to utilize economic means to prompt universities to conduct 
competition and offer featured services in order to efficiently meet the different 
needs of higher education or university functions of the state, society and 
individuals receiving education. The differences of the universities around the 
world and the history and reality associated with their society, politics, economy, 
culture, science and technology dictate the nation-specific characteristics of the 














not profitable organizations and an economic field in the pure sense of the terms, 
higher education marketization reforms in various nations around the world are 
destined to have the nature of “market metaphor”. Thus, this paper theoretically 
negates the extreme proclamation of the “subversiveness” of the higher 
education marketization reform proposed by neo-liberal economist Hayek, 
criticizes the reform notion that economic interests are first and foremost and the 
reform reality of “charging fees only and no competition”, and seeks to rectify 
the theoretical misguidance and distortion of the higher education marketization 
reform. This is the central argument and theoretical innovation of this paper.  
 
The reform of China’s higher education market mechanism can been viewed as 
a process the government using market economic means and market principles 
to resolve the issue of the allocation of social resources in the high education 
field and to overcome the contradiction between the booming demand for higher 
education and the inadequate supply of higher education during the course of 
China’s transition of social and economic systems and the popularization of 
higher education; it can also been seen as a process in which the reform of 
higher education systems of transitional countries reconciles with and adapts to 
economic system reforms. The deficiency of the reality of the reform is that a 
competitive mechanism has not been created yet, while the creation of the 
competitive mechanism requires the adjustment of mindset and the overcoming 
of resistance.  
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① 注解：“专业化是指建立特定教育机构使之服务于特殊功能”。“分化指的是教育从社会的各个部门
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